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Charlene Roth

Graphic Designer
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Firestix

Firestix is a subdivision under the Olympia brand that specializes in fire starter products. This
project was assigned as a packaging redesign for their fire starter matches. Since this item is very
original in it's category, | was advised that the most important facts about this product were that it
was environmentally safe & waterproof. | used contained icons and different colors to make these
features stand out. | also chose a brighter yellow to contrast more with the black.

Makeup by Jessliv

Makeup by Jessliv is Montreal based professional makeup artist. She creates bold and dramatic
makeup looks to inspire her followers on social media, as well as providing private services to her
clients for special events. | developed the logo and branding around her personal style and bold use
of her favorite colors.
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AUTOBASICS

Harvey Tools iPLAY AutoBasics Sir Gregory

Logo Logo Logo Logo

Re-brand logo design for a tool company. |f—09° deIISighr?lglor a toy company that sells toys Logo design for an automotive tool company. Logo design for a wallet company.
or small children.
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OUTDO%ﬁS mini mede

BY/PAR o -
Olympia boutique
Sunfun Aesthetic Glo Medspa Outdoors by Olympia Mini Mode Boutique
Logo Logo Logo Logo
Logo design for outdoor toys. Logo design for an aesthetic medicine company. Logo d'e§|gn for basic outd'oor products for Logo design for a retail store that sells upcycled
. . . . o a subdivision of the Olympia brand.
In collaboration with Nikky Haikalis.

clothing for children.
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Auravore Soap

Auravore is a Montreal based small-batch handmade soap company that uses all natural
ingredients. | designed their branding, website and took photographs of their products. The logo
was kept clean and simple to reflect the simplicity of their ingredients, which allows their products
to take the spotlight.



Danse a la Carte Program
Print

Danse a la Carte supports and engages professional dancers and choreographers from a variety
of dance communities. The intention of this pamphlet was to inform individuals about their
yearly program plan. | put together the layout and chose the colors for this project.
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Arbonne and CST Thank You Cards
Print

This thank you card was designed for Arbonne's collaboration with the CST. Arbonne is a holistic
skincare and beauty company, and the Canadian Scholarship Trust Plan focuses on education
savings plans. Together they wanted a personalized thank you card to give to their clients, mainly
mothers, to thank them for their support.
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Olympia Cast Iron

Goodfood Smoothie
Branding / Print / Photomanipulation

Print

Olympia is a brand that specializes in outdoor emergency and camping gear. | designed the Goodfood is well kn_own for their_ me_al kits, an_d needed hew designs with the expans_ion_ of their
branding for their cookware division, which was inspired by their original Iog.o and colors. grocery line. Following brand guidelines, | designed a sticker for goodfood’s smoothie line.

| pieced together stock imagery and manipulated images to show the products in use, and display
that they can withstand high heat.
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KK Business Coaching

KK Business Coaching is a women run company with a team of business experts that thrive on helping
others reach their entrepreneurial endeavours. They wanted to showcase that they are young female

professionals that value work/life balance. | designed their logo, branding, website and social media
graphics.



Ask Me Anything Campaign Disruption as a Trigger for Innovation Virtual Panel Event

KPI Digital provides solutions around Digital Transformation, Data, Analytics, Al, Performance Following KPI Digital's brand identity, | designed all social assets and email campaings for this virtual
Management and Application Development. Following the brand guidelines and brief, | created these event. This included organic and paid promotions, any post event emails, as well as any visuals needed
digital assets for Linkedln and Instagram to promote an event for a Q&A session. for the event itself.



Data-Driven Marketing Strategy Jingle & Mingle Holiday Campaign

Keeping on brand, | designed the infographic for KPI Digital's blog post about data-driven marketing, | desighed the 2021 holiday campagin for KPI Digital. After exploring a few different themes, we
as well as the graphic they would use to share on LinkedIn. | also wrote the copy text for the social decided to move forward with a 'neon’ theme. | added custom elements to the event title's font, and
post, inspired by the blog post itself. created custom icons to represent the planned activities. With these elements, | then designed the

email and landing page.
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OVE Decor

OVE Decor sells a varity of home decor products,
including bathroom, lighting and outdoor items.
Following their brand guidelines, | redesigned
the page layout for one of the products they sell
on the Costco.ca website. By cropping, adding
Following existing brand guidelines, | created these social media graphics for Amy Porterfield - an light, and superimposing their product into a

online marketing expert. photographed scene, | created a lifestyle image.

Amy Porterfield
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KPI Mining Solutions is a stochastic & simultaneous optimization software for mineral value chains. For
this project, | designed their logo, branding, brand guidlines, website, as well as all additional assets
such as infographics, in-app icons, print and digital marketing assets.



